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who is ?
Founded by Jennifer Chow in 2015  

Meal subscription for babies, toddlers, and kids

$35-$119 per week on average 

$1.5 million in revenue in 2022

Special focus on picky-eater options

Millenial-aged target audience



meet: ashley

32 year
old single
mother

When she's not
hustling around New
York, she's taking
care of her 
daughter, Sarah 

She frequently
posts on Instagram

and follows fellow
moms

She's a frequent
online shopper, but

only when a
product catches

her eye



timeframe
audit

Organic Instagram post 

Giveaway 

Organic TikTok post

Paid promotion Live



instagram
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tik tok: analysis



tik tok: recommendations



criteria grade weighted average
Child-Focused Posts 4/10 10%

Parent-Focused Posts 10/10 35%

Product-Focused Posts 8/10 25%

Educational 7/10 20%

Memes 7/10 10%

Total Grade 80.0

evaluation
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THANK YOU!
THANK YOU!
THANK YOU!
THANK YOU!
THANK YOU!

Any questions?!


